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"I am maxed out. That is it.
That is all I have got.
That is all I can do."

Steven J. Manning - Nat. Schooler

READ EXECUTIVE AUDIO ACTION

6 Mins Listen Now (12 Minutes) Execute selectively

Each Abstract delivers immediate, applicable strategies and tangible solutions. Execution is
selective. Prioritize what matters most. Act accordingly.

THIS WEEK - A STRATEGIC BRIEF

| AM MAXED OUT

Why Most People Stop Long Before Their Real Limits Begin

Permit us a small indulgence: B.S. These are not fiction: exhaustion, stress and burnout are real. But many people
arrive at the first meaningful resistance and call it a ceiling. They encounter discomfort. Ambiguity. Complexity.
Temporary failure. Emotional fatigue. The unfamiliar.

The tragedy is not that people lack capacity. The tragedy is that they surrender to imagined ceilings while
substantial reserves remain untouched.

Greater success exists beyond comfort, beyond excuses, and beyond the artificial limits many mistake for
reality.

To the meat of the matter... Five recurring myths stop progress.
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https://drive.google.com/file/d/1HBqt0bdatThg-XLowalxvewP92ZzqeTU/view
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READER ADVISORY

“I am maxed out. That is it. That is all | have got. Thatis all | can

do.”
— Steven J. Manning

FIVE MYTHS - WHY PEOPLE STOP - IMAGINED LIMITS

FIVE RECURRING MYTHS -

IMAGINED LIMITS

To the meat of the matter... Five
recurring myths stop progress.

1

“MY BRAIN CANNOT HANDLE MORE"

Mental fatigue often reflects poor allocation of attention, fractured focus, and constant interruption
—not depleted capability. Most people are attempting twenty things simultaneously and
completing none.

WORDS TO THE WISE

Most people are not multitasking when they believe they are. They are fragmenting attention and manufacturing
cognitive chaos. Genuine multitasking is a sophisticated learned capability requiring discipline, cognitive structure,
and repetition. We devote an entire coaching process to its development and mastery.

Please reach out if of interest to you.

ACTIONS

1. Eliminate cognitive leakage

» Do: Remove unnecessary decisions and distractions.

» Timeline: Today.

» Expected outcome: Immediate increase in mental clarity.

2. Work in concentrated blocks

» Do: Protect ninety-minute deep work periods.

» Timeline: Seven days.

» Expected outcome: Higher output with less perceived strain.

3. Protect Mental Bandwidth

» Do: Reduce information consumption by 25-50%. More information is not always greater intelligence.
Excessive inputs often manufacture paralysis by analysis, replacing action with endless processing.

» Timeline: Two weeks.

» Expected outcome: Less noise and greater processing capacity.
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2
"I HAVE REACHED MY NATURAL
LIMIT"

People often confuse current performance with permanent capability. Current performance often
reflects

present habits, skills, and conditions—not ultimate capability or
potential.

ACTIONS
1. Increase difficulty deliberately
» Do: Add one meaningful challenge beyond present comfort.
» Timeline: This week.
» Expected outcome: Expanded confidence and competence.
2. Learn adjacent skills
» Do: Add one complementary capability.
» Timeline: Thirty days.
» Expected outcome: Unexpected compounding returns.
3. Stop Declaring Permanent Boundaries
» Do: Remove phrases such as “l am not good at that” or “I simply cannot do that.” Current capability does not
establish permanent limitation.
» Timeline: Immediately.
» Expected outcome: Expanded thinking, broader behavioral choices, and greater willingness to pursue growth.

3
"I AM TOO OVERWHELMED"”

Overwhelm frequently results from disorder rather than excess. Chaos creates the illusion of
impossible demands.

ACTIONS
1. Reduce complexity
» Do: Identify the three highest-value priorities.
» Timeline: Daily.
» Expected outcome: Immediate reduction in stress.
2. Create execution sequence
» Do: Establish first, second, and third actions.
» Timeline: Today.
» Expected outcome: Momentum replaces paralysis.
3. Act before analysis becomes paralysis
» Do: Begin movement before prolonged analysis. Small action frequently restores clarity more effectively than
endless processing.
» Timeline: Immediately.
» Expected outcome: Reduced anxiety.




MONDAY INFLUENCER® - ABSTRACT VOL.3- ISSUE 15 PAGE 4 OF 8

4
"TAMTOO OLD/TOO
LATE"”

Many people mistake accumulated years for diminishing opportunity. Experience often expands
judgment,

pattern recognition, and strategic thinking. Age changes some capacities. It strengthens

others.

ACTIONS
1. Inventory accumulated expertise
» Do: Identify lessons and strengths earned through experience.
> Timeline: Seven days.
» Expected outcome: Recognition that accumulated experience is intellectual capital, pattern recognition,
judgment, resilience, and strategic leverage.

2. Learn one modern capability

» Do: Al, technology, communication, finance, or leadership skill.
» Timeline: Thirty days.

» Expected outcome: Renewed relevance and confidence.

3. Stop measuring against twenty-year-olds

» Do: Measure against your own trajectory. Many waste years competing against the progress of others. Run
your own race. Build your own trajectory. Succeed on your own terms.

» Timeline: Immediately.

» Expected outcome: Greater strategic focus.

5
"I HAVE NOTHING LEFT”

People often mistake depleted energy for depleted potential. The two are not
equivalent.

ACTIONS

1. Restore the foundations of performance

> Do: Prioritize sleep, movement, and nutrition. Depleted systems frequently masquerade as depleted potential.
> Timeline: Fourteen days.

> Expected outcome: Significant cognitive improvement.

2. Recover strategically

» Do: Schedule restoration with the same discipline as work.
» Timeline: This week.

» Expected outcome: Sustained performance.

3. Clarify what is at stake

» Do: Write precisely what success achieves and what failure costs. Clear objectives create energy. Ambiguity
drains it.

» Timeline: Today.

» Expected outcome: Increased motivation and endurance.
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FINAL WORDS TO THE WISE

Final Words to the Wise

People routinely stop at discomfort and announce they have reached capacity. They have not.

They

have reached the edge of familiarity, not the edge of

capability.

Difficulty is rarely proof of limitation. More often, it is evidence that growth has finally

begun.
Most people do not discover their limits. They negotiate with them prematurely. So: forge

ahead courageously and mightily!

THIS WEEK'S ACTION

Identify Your Most Urgent Myth

Of the five myths reviewed this week, one is calling for your most immediate attention. Name it.
Commit

to one specific action this week. Execute it. The practice only works when it is applied—not merely
read.

WORDS TO THE WISE

Career matters. Achievement matters. Providing matters.

But there will come a moment—whether by triumph, tragedy, age, or clarity—when every
title

diminishes, every meeting ends, and every accolade grows irrelevant and strangely quiet.

If you want to go deeper—on clarity, application, and results—we are available. Just reach
out...

Difficulty is rarely proof of limitation. More often, it is evidence that growth has finally begun.
Most people do not discover their limits. They negotiate with them prematurely.
So: forge ahead courageously and mightily!
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Featured Conversations

We have more than 500 interviews, talks, and podcasts in the proverbial "can"—conversations with industry titans,

distinguished academics, policymakers, authors, and cultural luminaries. It is a rare privilege, and a profound

joy to be in the company of greatness!

This week we are again featuring three exceptional expert talks and interviews, plus A BIG BONUS!

FEATURE - 01

What Global Leaders Predict About Al

Top global leaders share their predictions and frameworks for navigating the Al revolution. A must-watch for
any professional planning strategically for the years ahead.

Here is the link.

FEATURE - 02

Seeking Feedback To Grow Sales

The most effective sales professionals actively seek feedback—from clients, from prospects, and from their
own performance data. Manning and Schooler break down the feedback strategies that consistently

translate into stronger sales performance.

FEATURE - 03

How Top CEOs Use Al Agents to Automate & Scale Proven

Systems

Al agents are transforming how the world's highest-performing CEOs delegate, automate, and scale their
operations. Manning and Schooler examine the specific systems top executives are deploying—and what

every professional can adopt now.

Here is the link.

BONUS!

Introducing our new series: Al in Governments Worldwide. Here is the link.

SUBSCRIBER PERK - 01
You see the weekly interviews before
everyone else.

SUBSCRIBER PERK - 02
You get the full, unedited version—with no
ads.



http://youtube.com/watch?si=WB_sKlmtDla81K5S&v=MIuPnBC1_Eg&feature=youtu.be
https://drive.google.com/file/d/1T7lpZN6j4hbiBieQ0S-yZ3lGbFd9jdiv/view
https://drive.google.com/file/d/10a8hwdCi9M1fR5JeK0utf9inko2mwhMC/view
https://www.youtube.com/watch?v=41SAXmimwQw&feature=youtu.be
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NEWS - UPCOMING SUBSCRIBER EVENTS

What Is On the Calendar

EVENT - 01 - MONTHLY WORKSHOP
Sign up to our monthly workshop on overcoming biggest life and career challenges. Send us YOUR biggest

challenge that you can share with fellow subscribers. To hello@mondayinfluencer.com by Jun 14, 2026. We
will send you logistics when you sign up.

RSVP BY - JUN 14, 2026
EVENT - 02 - SUBMIT A TOPIC
Remember! Send us your favorite topic for a new expert talk, along with your top talking points. We will

consider it and give you credit for it when we broadcast. We will consider inviting you on the broadcast.

OPEN - ROLLING SUBMISSIONS

SUBSCRIBER PERKS - A REMINDER
SUBSCRIBER PERK - 01

You see the weekly interviews before everyone else.

Our Gift to You

Please refer friends, colleagues, professional relationships and others to Monday Influencer®. When
they subscribe, we will send you free subscriptions to gift to others. Please reach out:
contact@mondayinfluencer.com
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THE GIFT OF LIFE© - EVERY DOLLAR SAVES A CHILD®

YOU ARE GIVING THE GIFT OF LIFE© TO HUNGRY CHILDREN.
Because while we build careers, 148 million children go to bed

hungry.

148,000,000 2.2 20
(148 M %

million!)
L]
children go to bed children will .d.le of.aII subscrlptlgn revenue
h . from malnutrition is donated — including
ungry every single .
. this year yours
night

20% of all subscription revenue, including from your subscription, is donated to SAVE THE CHILDREN and CHILDREN
INTERNATIONAL through our EVERY DOLLAR SAVES A CHILD® initiative. Thank you!

IN PARTNERSHIP WITH - SAVE THE CHILDREN - CHILDREN INTERNATIONAL

Thank you for reading and listening to Monday Influencer® and the Abstracts.
The Monday Influencer® crew—and our remarkable cadre of expert contributors from around the world—

wish you, and all those important to you, a fun and productive week.
If you have been forwarded the INFLUENCER we would love to have you as a loyal member

of our community: www.mondayinfluencer.com

OUR GIFT TO YOU.
Please refer friends, colleagues, professional relationships and others to MONDAY INFLUENCER®. When they subscribe, we will send you

free subscriptions to gift to others. Please reach out: contact@mondayinfluencer.com

©2026 Steven J. Manning and Nathaniel C. Schooler. All rights reserved worldwide. Any reproduction of this publication, in part or whole, storage in a
retrieval system or transmission in any form or by any means—electronic, mechanical, photocopy, recording, scanning or other—except for brief
quotations in reviews or articles, without the prior written permission are strictly prohibited.
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